
INSERTING and REPLACING Nautilus, Inc. Applauds 

Indianapolis Fireman on Breaking the World Record on a 

StairMaster Step Mill 

VANCOUVER, Wash., Aug 21, 2006 (BUSINESS WIRE) -- Insert ticker 

symbol after company name in first graph, first sentence of release 
dated Aug. 18, 2006: Nautilus, Inc. (NYSE:NLS).  

The corrected release reads:  

NAUTILUS, INC. APPLAUDS INDIANAPOLIS FIREMAN ON BREAKING 
THE WORLD RECORD ON A STAIRMASTER STEP MILL  

Nautilus, Inc. (NYSE:NLS), a pure fitness company, expressed its 

congratulations to Indianapolis fireman and entrepreneur Jim 

Campbell, 48, who shattered the world record of steps climbed on a 
StairMaster(R) step mill during a fundraiser this week.  

Campbell climbed 106,377 steps or 13.4 vertical miles in a 24-hour 

period, 60 percent more than the previous record 66,000 steps set 
earlier this year. The feat was the equivalent of a half-marathon 

vertically, or climbing steps of the Empire State Building more than 56 
times, in just 18 hours of stepping. His feat, which is awaiting 

certification by the Guinness World Records, was staged to generate 
about $20,000 for two cancer-related non-profit organizations and 

three memorial scholarship funds.  

"This is a remarkable accomplishment in human endurance and in 

demonstrating compassion for others," said Tim Hawkins, President of 
fitness equipment for Nautilus, Inc., which manufactures 

StairMaster(R) step mills at its cardiovascular manufacturing facility in 
Tulsa, Okla. "Mr. Campbell's achievement reminds us that the single 

most important ingredient to achieving a fit and healthy life is a 
passion to improve."  

For two decades, StairMaster steppers and step mills have been 
considered the most effective and rigorous cardiovascular workout 

among primary fitness equipment and serve as part of the training 
regimen for firefighters who often climb many flights of steps. Mr. 

Campbell received a Pike Township Fire Department unit 
commendation for heroically climbing to the second story of a burning 

building September 26, 1999, to rescue a trapped individual.  



In addition to serving as a firefighter, Mr. Campbell raises chili peppers 

and markets hot sauces through his Mild to Wild Pepper and Herb Co. 
More information on the fundraiser is available at 

www.stepupforcharity.org.  

Nautilus, Inc. donated two StairMaster(R) step mills to Mr. Campbell's 
Step Up for Charity fundraising program.  

About Nautilus, Inc.  

Headquartered in Vancouver, Wash., Nautilus, Inc. (NYSE:NLS) is a 
pure fitness company that provides tools and education necessary to 

help people achieve a fit and healthy lifestyle. With a brand portfolio 
that includes Nautilus(R), Bowflex(R), Schwinn(R)Fitness, 

StairMaster(R), and Pearl iZUMi(R), Nautilus manufactures and 
markets a complete line of innovative health and fitness products. The 

Company was formed in 1986 and had sales of $631 million in 2005. It 
has 1,600 employees and operations in Washington, Oregon, 

Colorado, Oklahoma, Texas, Illinois, Virginia, Canada, Switzerland, 

Germany, United Kingdom, Italy, China, and elsewhere around the 
world. More information is at www.nautilusinc.com.  
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Certain statements contained in these investor relations pages, including, without limitation, statements 
containing the words "could," "may," "will," "should," "plan," "believes," "anticipates," "estimates," "predicts," 
"expects," "projections," "potential," or "continue," and words of similar import, constitute "forward-looking 
statements." Investors are cautioned that all forward-looking statements involve risks and uncertainties, and 
various factors could cause actual results to differ materially from those in the forward-looking statements. From 
time to time and in these pages, we may make forward-looking statements relating to our financial performance, 
including the following: 

• Anticipated revenues, expenses, and gross margins; 
• Seasonal patterns; 
• Expense as a percentage of revenue; 
• Anticipated earnings; 
• New product introductions; and 
• Future capital expenditures. 

Numerous factors could affect our actual results, including the following: 



• The availability of media time and fluctuating advertising rates; 
• A decline in consumer spending due to unfavorable economic conditions; 
• Expiration of important patents; 
• Our ability to effectively develop, market and sell future products; 
• Our ability to effectively identify and negotiate any future strategic acquisitions; 
• Our ability to adequately protect our intellectual property; 
• Introduction of lower priced competing products 
• Unpredictable events and circumstances relating to our international operations, including our use of 

foreign manufacturers; 
• Government regulatory action; 
• General economic conditions. 

Please refer to our reports and filings with the Securities and Exchange Commission, including our most recent 
annual report on Form 10-K and quarterly reports on Form 10-Q, for a further discussion of these risks and 
uncertainties. Visitors to our web site are further cautioned not to place undue reliance on forward-looking 
statements, which speak only as of the date they are made. We undertake no obligation to update publicly any 
forward-looking statements to reflect new information, events or circumstances after the date they were made or 
to reflect the occurrence of unanticipated events. 

 


